Contrast effects in priming paradigms: Implications for theory and research on implicit attitudes.
Contrast effects have been studied in dozens of experimental paradigms, including the measurement of attitudes in the social psychological literature. However, nearly all of this work has been conducted using explicit reports. In the present research the authors employed a variety of different types of priming tasks in order to gain insight into the nature of contrast effects and the role that automatic processes might play in their emergence. They report 6 experiments. In Experiments 1 and 2 the replicability and robustness of automatized contrast effects across 2 types of implicit tasks are established. Experiments 3-6 were conducted in order to further understand the nature of these effects and whether they are best understood in terms of spreading activation vs. response-based models of priming. In the course of accounting for their findings, the authors propose and validate a response-mapping framework, which provides insight into some longstanding ambiguities in the priming literature. Implications for theories of contrast and models of evaluative priming are discussed.